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ReSound LiNX?" drives strong hearing aid growth

1 GN Store Nord delivered organic growth of 4% and very good cash conversion in both GN ReSound
and GN Netcom

1 GN ReSound continued its strong growth and delivered 8% organic growth in the quarter. The growth
was driven by the successful launch of ReSound LiNX2, ReSound’s 4th generation 2.4 GHz technology
hearing aid. ReSound LiNX? has proved GN ReSound’s ability to continuously advance its technology
lead based on the unmatched connectivity competencies and the audiological expertise demonstrated
in the Surround Sound by ReSound™ sound processor

T GN ReSound’s EBITA increased by 7% in constant currencies. In reported figures, EBITA increased by
4% to DKK 218 million. GN ReSound delivered very strong free cash flow excluding M&A of DKK 225
million corresponding to a cash conversion of 103%

T In Q2 2015, organic growth for GN Netcom ended at (2)% mainly as a result of a continued significant
decline in the low-margin traditional Mobile segment. Following the unexpectedly slow CC&O market
activity in the first half of 2015, GN Netcom has seen an improved activity level going out of Q2 2015
and is on track to generate double-digit growth in Q3 2015. Organic growth in the CC&O business
ended at 3% in Q2 2015. Compared to Q1 2015, the CC&O sequential growth was 10%

T In Q2 2015, GN Netcom’s EBITA was DKK 107 million equivalent to the Q2 2014 figure. As expected,
GN Netcom’s cash generation in Q2 2015 was strong - free cash flow excluding M&A was DKK 121
million equaling a cash conversion of 113%

1 In August 2015, GN refinanced its primary banking facilities at attractive terms. In line with the
communicated capital structure policy, and in order to facilitate continued transfer of excess cash to
the shareholders in the years to come, the amount of the new facility has been increased significantly
from DKK 2,350 million to DKK 4,000 million

T In Q2 2015, it was discovered that the VP of Finance in the Beltone distribution network had
committed accounting fraud. As a result, a one-off loss of DKK 150 million related to fraud conducted

from 2012 - 2014 has been booked by GN ReSound in Q2 2015 in the line "Beltone Network non-

recurring items” (no cash effect)

Financial overview Q2 2015

GN ReSound GN Netcom Group total*

Constant Constant Constant

currency FX currency FX currency FX
DKK million Q2 2014 growth effect Q2 2015(Q2 2014 growth effect Q2 2015|Q2 2014 growth effect Q2 2015
Revenue 1,108 +8% +7% 1,271 698 2)% +11% 764 1,806 +4% +9% 2,035
Organic growth 8% 8% 11% )% 9% 4%
Gross profit 743 +8% +5% 843 361 +6% +8% 411 1,104 +7% +6% 1,254
Gross margin 67.0% | +0.4%-p (ILD%-p 66.3% 518% | +4.1%-p @D%-p 53.8% 61.1% +2.1%-p (1.6)%-p 616%
EBITA 210 +7% (3)% 218 107 (3)% +3% 107 302 +4% (M% 3N
EBITA margin 18.9% [+0.0%-p (1L7)%-p 17.2% 15.3% | (0.D%-p (12)%-p 14.0% 16.7% | +0.1%-p (1.5)%-p 15.3%
Free cash flow excl.
M&A 134 225 148 121 258 327
*) Incl. "Other”

GN STORE NORD A/S / INVESTOR CONTACT: PETER JUSTESEN, TEL: +45 45 75 87 16



2 / INTERIM REPORT Q2 2015

Updated guidance 2015

l

GN ReSound has generated strong organic revenue growth during the first half of 2015. The better
than expected performance in several parts of GN ReSound more than offsets that revenue and EBITA
in 2015 in the Beltone distribution network will be lower than previously anticipated. Consequently, the
full year organic revenue growth guidance and EBITA guidance are upgraded

GN Netcom has seen a slower than expected return to normal activity in the CC&O market but is
guiding for double-digit growth in this core market already in Q3 2015. Mainly as a reflection of the
decline in the traditional Mobile market, GN Netcom’s organic growth guidance for the full year is
downgraded. The EBITA guidance for GN Netcom is only adjusted slightly, reflecting that the revenue
gap is mainly seen in the low-margin Mobile division

Consequently, GN Store Nord’s full year organic revenue growth guidance is amended from “more
than 8%” to “6 - 7%”, and the EBITA guidance is amended from previously “more than DKK 1,480
million” to “around DKK 1,480 million”

The guidance for Financial ltems, Amortization etc. is changed from DKK (160) million to DKK (325)
million due to the one-off loss related to the accounting fraud in the Beltone distribution network as
well as foreign exchange adjustments on certain intercompany balances

2015 guidance overview

DKK million Organic revenue growth EBITA Profit before tax Effective tax rate
Updated Previously Updated Previously Updated Previously Updated Previously

GN ReSound Around 8% More than 6% | Around 1,000 More than 975

GN Netcom 3-5% More than 10%| Around 540 More than 565

Other Around (60) Around (60)

GN Store Nord 6 -7% More than 8% | Around 1,480 More than 1,480 Around 1,155 More than 1,320 | Around 27% Around 27%
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Financial highlights

Q2 Q2 YTD YTD Total 2015 2016
2015 2014 2015 2014 2014 Guidance Targets

DKK million (unaud.) (unaud.) (unaud.) (unaud.) (aud.)
GN ReSound
Revenue 1,271 1,108 2,462 2,135 4,469
- Hearing Instruments 1,108 969 2,150 1,864 3,892
- Otometrics 163 139 312 271 577

. 3 o 3 o o >3%-p above market growth
Organic growth 8% 8% 8% 8% 8% Around 8% (annual average 2014 - 2016)
- Hearing Instruments 8% 8% 9% 9% 8%
- Otometrics 7% 6% 4% M% 6%
Gross profit margin 66.3% 67.0% 66.1% 66.6% 67.1%
EBITA 218 210 418 380 897 Around 1,000
EBITA margin 17.2% 18.9% 17.0% 17.8% 20.1% > 21.5%
ROIC (EBITA/Average invested capital) 15.7% 16.3% 15.7% 16.3% 15.9% >18.6%
Free cash flow excl. company acquisitions and divestments 225 134 192 84 287
Cash conversion (free cash flow excl. company acquisitions and o o o o o
divestments/EBITA) oS¢ 64% oz 22% 32%
GN Netcom
Revenue 764 698 1,458 1,350 2,871
- CC&0O 525 461 1,004 891 1,854
- Mobile 239 237 454 459 1,017
Organic growth 2)% % 3% 7% % 3-5% >10%
- CC&0O 3% 26% 3% 19% 18%
- Mobile 12)% (10)% 14)% D% M%
Gross profit margin 53.8% 51.8% 53.8% 52.2% 53.6%
EBITA 107 107 217 N1 521 Around 540
EBITA margin 14.0% 15.3% 14.9% 15.6% 18.1% 16.5 -17.0%
ROIC (EBITA/Average invested capital) 52.2% 55.3% 52.2% 55.3% 56.5% > 47%
Free cash flow excl. company acquisitions and divestments 121 148 132 144 340
Cash conversion (free cash flow excl. company acquisitions and 3 o 6 o o
divestments/EBITA) 13% 138% 61% 68% 65%
GN Store Nord
Revenue 2,035 1,806 3,920 3,485 7,340
Organic growth 4% 9% 4% 7% 9% 6-7%
Gross profit margin 61.6% 61.1% 61.5% 61.0% 61.8%
EBITA 3M 302 602 555 1,260 Around 1,480
EBITA margin 15.3% 16.7% 15.4% 15.9% 17.2%
Profit (loss) before tax reported 105 264 357 500 1me Around 1,155
Effective tax rate 26.7% 28.0% 26.6% 27.8% 28.9% Around 27% 26 -27%
ROIC (EBITA/Average invested capital) 18.2% 19.5% 18.2% 19.5% 18.5%
Earnings per share, basic (EPS) 0.51 117 1.69 2.21 4.89
Earnings per share, fully diluted (EPS diluted) 0.50 116 1.68 219 4.85
Free cash flow excl. company acquisitions and divestments 327 258 221 177 480
Cash conversion (free cash flow excl. company acquisitions and 3 o 3 o o
divestments/EBITA) 105% 85% 37% 32% 38%
Equity ratio 51.5% 56.5% 51.5% 56.5% 55.4%
Net interest-bearing debt 2,201 1,544 2,201 1,544 1,631
Net interest-bearing debt (period-end)/EBITDA 1.5 11 15 11 11 1.5 - 2.0 times EBITDA
Dividend payout ratio = - = - 19% 15 - 25%
Share buybacks* 173 171 655 491 877
Outstanding shares, end of period (thousand) 156,246 162,434 156,246 162,434 159,592
Average number of outstanding shares, fully diluted (thousand) 152,625 164,360 156,075 165,007 163,619
Share price at the end of the period 138 156 138 156 135
Market capitalization 21,562 25,340 21,562 25,340 21,513

ROIC and NIBD/EBITDA are calculated based on reported EBITA and EBITDA for the latest four quarters

* Incl. buybacks as part of share based incentive programs
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GN ReSound

HIGHLIGHTS Q2 2015

Successful launch of ReSound LiNX? drives 8% organic growth

Based on the strong execution of the Strategy 2014 - 2016: INNOVATION & GROWTH, including
the successful launch of ReSound LiNX?, the organic growth guidance and EBITA guidance for
2015 is upgraded

1 Strong cash generation in Q2 2015 with free cash flow excluding M&A of DKK 225 million
corresponding to a cash conversion of 103%

f
f

REVENUE

The launch of ReSound LiNX? has been highly satisfactory and has driven GN ReSound’s organic growth in
Q2 2015 of 8%. The second quarter of 2015 was the 20th consecutive quarter with market share gains. The
development in foreign exchange rates had a positive impact on revenue of around 7% while M&A
activities had negligible impact. In total, revenue for Q2 2015 ended at DKK 1,271 million compared to DKK
1,108 million in Q2 2014.

The organic growth in Hearing Instruments was 8%, driven by ReSound LiNX? as well as execution on the
other initiatives in the strategy for 2014 - 2016. ReSound LiNXZ2 continues to receive very positive
feedback from users focusing on the sound experience of Surround Sound by ReSound and the highly
differentiated connectivity solutions.

The organic growth for the quarter was broadly based across regions and channels. The important North
American market was again a growth driver. This builds, among others, on an unprecedented increase in
market share in Veterans Affairs of 5.7 percentage points, to 15.0% in Q2 2015 from 9.3% in Q2 2014 -
equivalent to an increase in revenue of more than 70%. The quarter also included a successful launch of
Kirkland Signature 6 by Costco as well as continued strong growth in the independent channel. -

and

execution of the -
218 7
4% increase
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