
ANNUAL GENERAL MEETING 2013 

 

 

Radisson Blu Falconer, Copenhagen 

Thursday March 21, 2013 



Welcome by 

Chairman 

Per Wold-Olsen 
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GN STORE NORD 
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a) Report by the Board of Directors on the activities of the Company during the past year 

b) Submission of the audited annual report for approval and resolution to discharge the 

Board of Directors and the Executive Board 

c) Resolution on appropriation of profit or covering of loss in accordance with the adopted 

annual report 

d) Approval of the remuneration to the Board of Directors for the present financial year 

e) Election of members to the Board of Directors 

f) Election of a state-authorized public accountant to serve until the Companyôs next annual 

general meeting 

g) Proposals by the Board of Directors and shareholders 

 g.1) Proposals by the Board of Directors  

 g.1.1) Adoption of the amended general guidelines for incentive pay to the  

  management   

 g.1.2) Authorization to the Board of Directors to acquire treasury shares 

 g.1.3) Authorization to  the Board of Directors to reduce the share capital  

  through the cancellation of treasury shares    

 g.1.4) Authorization to the Board of Directors to increase the share capital 

 g.2) Proposals from shareholders 

h) Any other business 

  

 

GN STORE NORD ï AGENDA 
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a) Report by the Board of Directors on the activities of the Company 

during the past year 

b) Submission of the audited annual report for approval and resolution 

to discharge the Board of Directors and the Executive Board 

c) Resolution on appropriation of profit or covering of loss in 

accordance with the adopted annual report  

 

GN STORE NORD ï AGENDA 
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By Chairman  

Per Wold-Olsen 

GN STORE NORD ï REPORT ON THE ACTIVITIES OF THE 

COMPANY 
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Company Return
1. Pandora 116%
2. GN Store Nord 74%
3. Coloplast 71%
4. Tryg 60%
5. Chr. Hansen 51%
6. Carlsberg 34%
7. Novo Nordisk 29%
8. Nordea 28%
9. Novozymes 21%
10. DSV 10%
11. Danske Bank 9%
12. AP Møller B 2%
13. AP Møller A 2%
14. Topdanmark 1%
15. TDC 1%
16. Jyske Bank -1%
17. William Demant -7%
18. H Lundbeck -13%
19. FLSmidth -17%
20. Vestas -19%
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GN STORE NORD  

 
 
Å h 
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OMXC20 since 

March 1, 2012 GN Store Nord share price development 
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GN STORE NORD ï CHALLENGES FROM 2008 - 2010 
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GN STORE NORD 
- 2012 ï A FANTASTIC YEAR WITH 12% REVENUE GROWTH FOR THE GROUP 

ÅAttractive new product launches in both GN ReSound and GN Netcom 

ÅStrong results in GN Netcom ï revenue growth and improved EBITA 

ÅStrong results in GN ReSound ï revenue growth and improved EBITA 
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GN Netcom GN ReSound 

12% Revenue growth 
 

17% EBITA improvement 

13% Revenue growth 
 

29% EBITA* improvement 

*Excluding SMART restructuring costs 

ÅGN is well-positioned to deliver on the announced targets for 2013 



GN STORE NORD ï A YEAR WITH POSITIVE HEADLINES 
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EBITA development ï DKK million 

GN STORE NORD ï DEVELOPMENT IN PROFITABILITY  
- EBITA EXCL. TPSA AND SMART RESTRUCTURING COSTS 
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*Excl. TPSA and restructuring costs in òOthersò in 2011. ** Excl. SMART restructuring costs 
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GN STORE NORD ï STRONG FINANCIAL POSITION 

ÅAfter more than 10 years of denial, 

TPSA paid GN DKK 2.5 billion in cash 

after tax in January 2012 

ÅImmediately herafter, GN initiated a 

DKK 1.3 billion share buyback program 

ÅIn August 2012 a new share buyback 

program was initiated of DKK 400 

million 

ÅIn February 2013 another share 

buyback program of DKK 300 million 

was initiated  

ÅGNôs long term capital structure policy 

(Net interest bearing debt up to two 

times EBITDA) remains unchanged 

Distribution of funds to shareholders 
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Development of capital structure  



Revenue ï DKK million 

GN STORE NORD ï DEVELOPMENT IN REVENUE 
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GN STORE NORD  
ï GN IS WELL-POSITIONED TO DELIVER AND EVEN EXCEED THE TARGETS FOR 2013 

 
 

 

 
 

 

GN Store Nord revenue GN Store Nord EBITA margin 

Slide 13 

*Excl. SMART restructuring costs 

** Excl. TPSA income and one-off costs in òOtherò  
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EBITA 2009:    ~ DKK 0 

 

Expected EBITA 2013:  > DKK 1,000,000,000 
 

GN STORE NORD ï A TRANSFORMED COMPANY 
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òThe development of the world is dependent on 

communicationsò (C.F. Tietgen, 1869) 
 

  C.F. Tietgen (1829-1901),  

  founder of GN Store Nord 

GN STORE NORD 
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GN Store Nordôs strategy (formulated in 2009):  

     -òEffective commercialization of innovative sound solutions        

        improving communication and peopleôs quality of lifeò 

     -òTo be an innovation driven leader in the field of sound processingò 

 



GN RESOUND 
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+13% revenue growth 

+29% EBITA improvement 

 

 

 

é in a market that grew 1 - 2% 

GN RESOUND ï 2012 
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Å Solid organic growth for 10 quarters in a row driven by the fully launched 

ReSound AleraÊ family, and the newly launched ReSound VersoTM product 

family 

Å The extensive SMART restructuring program and the strong revenue growth 

drove the improvements in EBITA 

Revenue DKK million EBITA* DKK million 

GN RESOUND ï RESULTS 
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GN RESOUND ï INNOVATION DRIVES GROWTH 

 

 

 

ReSound VersoTM 

Å The first hearing aid ever that features 

both wireless direct streaming of 

sound and ear-to-ear connectivity 

based on 2.4 GHz technology 

Å The family includes 15 different form 

factors making it the widest product 

family on the hearing aid market 

Å Launched in late Q3 2012 
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Å Enhancing the product portfolio with 

improved technology in the Basic and 

Budget segments 

Å Importantly, ReSound VeaTM is based 

on the same fitting software platform 

as the premium products, improving 

GN ReSoundôs position as full 

solution provider 

Å Launched in Q2 2012 

ReSound VeaTM 

GN RESOUND ï INNOVATION DRIVES GROWTH 


